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I ntroduction:

Travel and tourism activities support many businesses across Kansas. These
include hotels, motels, bed and breakfast places, restaurants, convenience stores, gas
stations and entertainment businesses. This Community Developmert (CD) Study Report,
numbered 236, is produced to assist those who are interested in gaining more knowledge
about the structure of tourism in the Kansas economy. Specificaly, the authors use the data

and methodology described below to estimate the impact of the travel and tourist industry in
all 105 counties.

M ethodology:

The first measure used by the authors is caled a Location Quotient (LQ).
Economists use this measure to estimate the concentration of a cluster of like firms, for
example retail businesses, in alocality by comparing some measure of economic activity,
such as employment, to a benchmark measure such as state, regional, or national data. The
authors calculated the percentage of all county workers in the accommodation and food
services sector (A & FS). Then this number is divided by percentage of al workers in
Kansas employed in this travel and tourism supported industry, A & FS. The formula being
used in this report is shown below.

When the LQ value for an industry in a county is 1.00, then the work force
employed in the A & FSindustry is the same as in the State. Table 1, below, presents the
ten counties with the highest LQ values in Kansas. All ae above 1.00

Travel and Tourism Location Quotients:

From the analysis, twenty nine counties were found to have a travel and tourism
location quotient of 1.00 or greater. Thomas County has the highest travel and tourism LQ
value, 1.76. The higher location quotient areas for travel and tourism are clustered across
the maor highways. Gray County has the lowest LQ value, 0.16. The higher location
quotients areas for travel and tourism trace out the major highways. The county average
travel and tourism location quotient is 0.85. (See Map: 1)

Mathematical Formula:

LQ yvx = (% of County Y’slabor force in industry X)
(% of State labor force in industry X)




Table 1. Countieswith top 10 L ocation Quotients

Thomas 1.76
Chase 1.70
Douglas 1.61
Cloud 1.57
Riley 1.53
Trego 1.47
Russell 1.46
Ellis 1.40
Woodson 1.39
Sumner 1.28

Travel and Tourism Employment and Labor Shares

Johnson County had the highest tourism related employment of 22,253 whereas
Hodgeman had the least employment of 8. The munty average tourism employment for
travel and tourism is 910. For travel and tourism the following counties had a tourism
employment of 1500 or greater:

Table 2: Countieswith top 10 Employment levels

Johnson 22,253
Sedgwick 18,931
Shawnee 6,446
Douglas 5,685
Wyandotte 3,646
Riley 2,845
Saline 2,550
Reno 2,252
Butler 1,582
Ellis and Lyon 1,580

The labor share (LS) is the ratio of tourism employment of the county to the total
employment in the state of Kansas for A & FS industry. From the analysis, 29 counties were
found to have a labor share of 0.50% or greater. Johnson County has the highest market share
of 23.29%. The higher labor share counties line up with the major retail centers. Hodgeman
County had the smallest labor share of 0.01%. The county average for travel and tourism
labor share is 0.95%.




Table 3: Countieswith top 10 Labor Shares

Johnson 23.29%
Sedgwick 19.82%
Shawnee 6.75%
Douglas 5.95%
Wyandotte 3.82%
Riley 2.98%
Saline 2.67%
Reno 2.36%
Butler 1.66%
Ellis 1.65%
Lyon 1.65%

Tourism and L ocal Economy

Travel and tourism activity boosts the revenue of the A & FS businesses thereby bringing

in more money to the local economy. The following strategies will strengthen the economy by
improving the location quotients, employment and labor sharein A & FS businesses:

1.

The Travel and tourism industry expands the market for many local businesses and
generate more taxes. This outcome is connected with the retention and expansion
economic development strategy.

The Industry helps enrich the businesses environment and this makes a community more
likely to incubate new businesses.

Expanding and new businesses will likely buy more inputs locally and employ more
workers. This should improve the backward and forward linkages which increases the
multiplier effect.

High quality communities that attract tourists often attract retired, transplanted families.
These retirees bring in new wealth and more captured dollars to the local economy.
Communities pursuing the travel and tourism dollar tend to pay attention to their image,
their cleanliness, their key attractions, and their environmental quality. Thus, they are
both a good place to visit and a good place to live. These factors help a community
succeed using the attraction strategy.

The means to achieve the above goals are six forms of capital: human capital, social capital,
political capital, financial capital and engineered capital. The six forms of capital are defined

below:
1.
2.

Human Capital: The embodied assets humans provide to the production process.

Social Capital: The working relationships between parties of all types and the trust
among those who may partner together to undertake planned efforts such as the building
of acommercial development.

Political Capital: This asset is one of access, influence and control over resources
managed by governmental units.

Financial Capital: Any form of money that is used as a means to facilitate the production
process. This includes cash and credit. This s capital when invested.




5. Engineered Capital: All things created by humans and used in the production process not
accounted for elsewhere. This includes roads, bridges, buildings, organizations, and
culture.

6. Natural Capital: Natura and environmental resources that have been transformed into
inputs, such as trees in a plantation and fish in afish farm.

The outcome of using the six forms of capital in conjunction with the five strategies will
help in mapping the assets in the local economy. By mapping the assets, community decision
makers will make better use of all six types of capital. But to be more efficient, the
community will be forced to be better organized. Then highly competent leaders will
improve the competitiveness of both the community and businesses in the area. These leaders
will help create assets to attract more tourists and more money will flow into the local
economy bringing more prosperity. (See Figure 1).

Table 4: Kansas County Travel and Tourism Employment, Location Quotient and Labor Shares

Urban On/Off Total
Influence | major employment
County Region | code highway | TAC in County Ratio | TPF | % MS







Rice SC 9 0 159 3,285 | 4.84% 0.65 0.17%
Phillips NW 11 0 124 2,571 | 4.82% 0.64 0.13%
Pawnee SC 0 146 3,148 | 4.64% 0.62 0.15%
Linn SE 0 95 2,081 | 457% 0.61 0.10%
Rawlins NW 12 0 39 901 | 4.33% 0.58 0.04%
Wilson SE 9 0 165 3,938 | 4.19% 0.56 0.17%
Ness SW 12 0 50 1,196 | 4.18% 0.56 0.05%
Pottawatomie | NC 6 0 322 7,930 | 4.06% 0.54 0.34%
Stafford SC 10 0 58 1,432 | 4.05% 0.54 0.06%
Haskell SW 10 0 57 1,420 | 4.01% 0.54 0.06%
Clark SW 10 0 32 799 | 4.01% 0.53 0.03%
Smith NW 12 0 55 1,426 | 3.86% 0.51 0.06%
Comanche SW 12 0 25 665 | 3.76% 0.50 0.03%
Ottawa NC 10 1 49 1,332 | 3.68% 0.49 0.05%
Stevens SW 9 0 66 1,810 | 3.65% 0.49 0.07%
Meade SW 10 0 47 1,305 | 3.60% 0.48 0.05%
Wichita SW 12 0 27 827 | 3.26% 0.44 0.03%
Rush SC 10 0 30 1,085 | 2.76% 0.37 0.03%
Stanton SW 12 0 21 770 | 2.73% 0.36 0.02%
Edwards SW 10 0 26 960 | 2.71% 0.36 0.03%
Greeley SW 12 0 15 607 | 2.47% 0.33 0.02%
Sheridan NW 12 0 20 832 | 2.40% 0.32 0.02%




Hamilton SW 12 0 25 1,064 | 2.35% 0.31 0.03%
Lane SW 10 0 14 743 | 1.88% 0.25 0.01%
Doniphan NE 2 0 39 2,220 | 1.76% 0.23 0.04%
Hodgeman SW 10 0 8 575 | 1.39% 0.19 0.01%
Gray SW 10 0 31 2,552 | 1.21% 0.16 0.03%
State 95,335 1,270,760 | 7.50% | 1.00 100.00%




Map 1: Kansas County Travel and Tourism Location Quotients
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Map 2: Kansas County Travel and Tourism Labor Shar e Per centages
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FIGURE 1. TOURISM AND LOCAL ECONOMY: A MATRIX OF ANALYSIS
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Natural New dollars

Stronger economy

Additional Tourism Information:

1. “Strategies for

monitoring tourism in

http://ag.arizona.edu/pubsy marketing/az1113

your community’s economy.”

2. “Capturing the character of rural communities through tourism development.” Published by the
Community Development Society. Order through David L. Darling.
3. Additional about retail activity — “County Trade Pull Factors: Annual Report for Fiscal Year

2004". http://www.agecon.ksu.edu/ddarling/d2002/StudyReports.htm
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